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The Womanity Foundation 
believes in a world where all 
women and men enjoy equal 

and full social, economic  
and political rights



LETTER FROM OUR 
FOUNDER AND PRESIDENT 

It is estimated 
that USD$12 
trillion could be 
added to global 
GDP by 2025 
by advancing 
women’s 
equality*. 
62 million girls are denied an education 
all over the world and in 2017 female 
founders received just 2% of all venture 
capital dollars.** 

The statistics go on. Society cannot 
reach its full potential if half the popu-
lation is denied the same opportunities 
as the other half. That’s why I set up 
the Womanity Foundation in 2005, to 
help create a level playing field through 
social innovation and to ensure that 
more and more women and girls can 
live free from abuse and be equal 
members of the global economy. 

Gender equality has not only been 
recognised as an essential human 
right, but also as the only way of 
achieving sustainable development. 
SDG5 makes equality everyone’s 
business. And we must work together 
to make sure it is realised. 

Yet too often the fight for equality has 
been almost an all female crusade. We 
need more men in every corner of the 
globe fighting to change systems and 
structures to make gender inequality a 
thing of the past. At Womanity, much 
of our work is focussed on chang-
ing attitudes and educating boys  
and men. If we are not successful at 
involving men in this fight we will lose 
the battle.

This Annual Report is full of stories of 
hard work and success. In each one 
you’ll find evidence of the courage, 
dedication and commitment of those 
working hard to make the world a 
more equal place. Binding them 
together is an entrepreneurial spirit, 
innovative approach and an unwa-
vering determination - qualities that 
are at the very heart of Womanity’s 
philosophy.

I hope you enjoy reading this Annual 
Review.  I read it with deep apprecia-
tion and thanks for our many support-
ers, donors, local partners, staff and 
our Board members - without whom 
our work would not be possible. 

Yann Borgstedt
Founder and President, 
Womanity Foundation

*McKinsey Report 2015
**UNESCO and Fortune
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The last 12 months have been 
significant for women’s rights. 
Remarkable movements, from 

#MeToo and #Timesup through to 
the global Women’s March have 
increased awareness and given voice 
to thousands. They also brought to 
the forefront the inspiring network 
of individuals, organisations and 
initiatives across the world fighting 
for women to have equal rights and a 
chance to fulfil their potential.

I joined Womanity in May 2017 as 
its new Executive Director. Since 
then, I’ve concentrated on further 
developing our own capacity and 
ensuring we are fit for purpose as an  
organisation. At the heart of this work 
has been a comprehensive strategic 
review to understand what we have 
been doing well and where we still 
need to improve. Perhaps one of 
the most significant results from 
this review has been to align our 
programmatic work under two 
pillars: Disruptive Media Solu-
tions, and Institutional Devel-
opment. The former dedicated to 
using the power of media to challenge 
gender inequality and the latter on 
building the capacity of organisations 
to successfully scale their operations  
and impact. 

We know that media is an extremely 
powerful tool for change. When 
used well it can help achieve a 
tremendous positive impact. It can 
play an influential role in transforming 
power relations, societal norms, and 
gender relations. We’ve also seen the 
importance in investing in institutional 
development, an area vital to the long 
term sustainability of organisations 
working for women and girls yet 
still hugely underfunded and under 
resourced. By investing in core costs 
and strengthening organisational 
capabilities we can support great 
organisations to do more and to do 
it bigger and better.

Another outcome of our internal 
assessment has been a pronounced 
focus on fostering a culture of reflec-
tion and learning. We now have a new 
practice dedicated to knowledge 
management, impact and learning to 
ensure that we continue to challenge 
our assumptions, question ourselves 
and capture lessons from our work. 
These will be used to not only inform 
decisions within the organisation but 
also serve as intelligence that we’ll 
share with peers and partners to col-
lectively move the needle towards a 
more gender equitable society.

LETTER FROM THE 
EXECUTIVE DIRECTOR 

We look forward to collaborating 
with like minded organisations and 
to being challenged and inspired. The 
time is now - please do get in touch 
with us!

Rafia Qureshi Heydrich 
Executive Director
Womanity Foundation

 WOMANITY FOUNDATION 
 ABOUT US 

invested in programmes to date
USD10,711,421

Investing in bold new ideas to combat gender inequality. 

Our work focuses on SDG 5 – to achieve gender 
equality and empower all women and girls. 

If the SDGs are to be realised, women and 
girls, everywhere, must have equal rights and 

opportunity, and be able to live free from 
violence and discrimination. Our programmes 

support this vision.

We fight for a world where 
men and women have equal 
rights and opportunities.

We develop long lasting partnerships 
with local experts, businesses and 
social entrepreneurs to invest in 
new ideas that ignite change and 

tackle gender inequality. Together, 
we deliver impact through innova-
tion, collaboration, scaling up and 
replication.

We believe in taking calculated risks 
through our philanthropy and invest-
ing for the long term. We test new 

models for development, learn and 
adapt, with an eye to sustainability. 

All overhead costs are covered by 
the President and his companies so 
that 100% of external funding lever-
aged is spent directly on Womanity’s 
programmes.
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We are not a traditional grant 
making Foundation. We see 

ourselves at the intersection of ven-
ture philanthropy and social invest-
ment. We understand that change 
takes time. We also understand that 
to create systemic change, one has 
to take calculated risks and have a 
long term view. 

Our Reach

BRAZIL
• WomenChangeMakers
• Womanity Award: Engaging Men 

and Boys in ending Violence 
against women

INDIA
• WomenChangeMakers

AFGHANISTAN
• Girls Can Code

SOUTH AFRICA
• Womanity Award: 

Tacking online violence 
against women

MEXICO
• Womanity Award: 

Tacking online violence 
against women

MIDDLE EAST AND 
NORTH AFRICA
• Radio Nisaa
• B100Ragl: Arabic 

Media Fiction

LEBANON
• Womanity Award: 

Engaging Men 
and Boys in 
ending Violence 
against women

OUR APPROACH 
AND VALUES 

OUR 
FOCUS 

Our work falls under two pillars of activity:Patient, risk capital to combat gender inequality. 

 1 .  DISRUPTIVE MEDIA SOLUTIONS: 

• B100Ragl
• Radio Nisaa
• Nisaa Network (in development)

 2. INSTITUTIONAL DEVELOPMENT 

• Girls Can Code
• The Womanity Award
• WomenChangeMakers

Therefore, we use our capital to test 
innovative models for gender equal-
ity. Once we have reached proof of 
concept, we leverage external funding 
to grow these innovative programmes 
and take them to scale. This provides 
the patient risk capital needed to 
spark and scale transformative impact.

We work closely with local experts 
to run our own programmes, always 
checking that we are adding value to 
the sector. Our support is multi-year, 
highly-engaged and tailored. This 
means we take the time to understand 
the needs on the ground and find ways 
to uncover and develop catalytic 
solutions. We stay for the long haul 
with an eye to ensuring we build in a 
sustainability plan in every programme 
from the onset.

RECOGNISING 
LOCAL EXPERTISE

ENTREPRENEURIAL  
AND AGILE

LEARNING AND 
ADAPTING

BUSINESS-LED 
APPROACH

COLLABORATIVE 
PARTNERSHIPS

In all that we do we are guided by our values: 

$$
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Media is a powerful tool for change. 
When used well it can break down 
barriers and allows us to see the world 
through the eyes of others. It elicits 
emotional reactions and can lead to 
positive changes in behaviours and 
attitudes. Womanity’s disruptive media 
programmes work to do this, to transform 
power relations and shift societal norms.

 DISRUPTIVE 
 MEDIA SOLUTIONS 
 >B100RAGL 
 >RADIO NISAA 



We’ve worked with a range 
of artists and celebrities 

to help bring B100Ragl to life.  
The soundtrack for series 1 
was created by Lebanese pop 
superstar Nancy Ajram and 
Noha was played by Egyptian 
Actress and Superstar Mona 
Zaki. For series 2, Noha was 
played by well-known Jorda-
nian actress Saba Mubarak, 
with the sound track written 
and performed by Alaa Wardi. 

Working with such high profile 
celebrities has enabled us to 
connect with a younger audi-
ence and bring the conversa-
tions into the mainstream. For 
the next series,  we will work 
with Egyptian rap-band, the 
Sharmoofers who will write 
and perform the title song 
exclusively for Season 3.

B100RAGL 
MIDDLE EAST, NORTH AFRICA 

 WHAT 
B100Ragl is an online edutainment 
series that shines a light on issues 
affecting Arab women. The bitesize 
animation series follows the life of 
Noha - a female journalist - who 
encounters a wide range of social 
issues commonly faced by women 
throughout the region. She fights 
prejudice and oppression, presents 
creative solutions and becomes a role 
model for society.

 HOW 
Storytelling can be a powerful tool 
for change. It has the unique ability 
to enter the family home, break down 
barriers and put women’s issues on 
the table. B100Ragl encourages 
constructive debate on women’s 
rights and their role in society and 
uses media to change the prevailing 
narrative, challenge and influence 
adverse gender norms and change 
regional attitudes. 

Originally aired as part of a radio 
series, B100Ragl now runs on main-
stream online channel Kharabeesh, 
and has its own dedicated Facebook 
page. In addition, off-line workshops 
complement the online fiction and 
provide information, increase aware-
ness and knowledge. In this way we 
channel online engagement to influ-
ence offline behaviour.

In 2017 particular focus was made to 
addressing topics around masculinity, 
such as the role of men in supporting 
women and paternity leave.  

 WHY 
It’s well know that media plays a 
major role in shaping power rela-
tions, societal norms, and attitudes 
to gender roles. Currently 78.6% of 
images of Arab women in Arab media 
are negative*.

Moreover the reach and scale of digital 
media in the Middle East provides a 
huge opportunity to influence change. 

Over half the population in the Arab 
world is under the age of 25, with 93 
million people in the region active on 
social media. 

B100Ragl is harnessing the power of 
digital media by providing a platform 
where gender equality and related 
sensitive topics can be discussed. 

 IMPACT 
Series 2 has over 1.9 million views  
to date.

After its success, much of 2017 was 
focused on producing innovative 
collaborative content for Series 3, 
to be released in 2018.
_______
 
As part of the design process, Wom-
anity ran a workshop competition in 
Amman, to select the story line. The 
workshop brought together a pool 
of 11 young talents (cartoonists, film 
directors, scriptwriters, and graphic 
designers) from across the region. 
The workshop was live-streamed on 
Kharabeesh’s social media channels 
and reached 180,000 views, stimu-
lated 961 comments, 32 shares, and 
roughly 6,000 engagements online.

 CASE STUDY 
 USING CELEBRITIES 

 TO INFLUENCE 
 CHANGE 

With thanks to our partners: 
Kharabeesh
Lapis Communications

A screenshot 
of B100Ragl 
Season 2 

Speakers at a design workshop 
in Beirut, Lebanon. 
Credit: Constanze Flamme

At a Series launch event in Dubai. 

Youtube clip of B100Ragl’s theme 
song, produced by artist Alaa Wardi. 

*Arab Women Development Report
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RADIO NISAA 
MIDDLE EAST, NORTH AFRICA 

 WHAT 
Set up in August 2009 in partner-
ship with Palestinian entrepreneur 
Maysoun Odeh, Radio Nisaa is the first 
all-women radio station in the Arab 
world. Its dynamic radio programming 
works to empower, inform, and inspire 
both women and men in the region. 
Broadcasting a reach of about 20% 
of the population in the West Bank, 
Radio Nisaa provides female-focused 
broadcasting, giving voice to the 
issues women care about most.

 WHY 
For women in the MENA region, 
pushing back against unrealistic 
or harmful gender stereotypes in 
media has long been a difficult battle. 
According to research, approximately 
78.68% of images of Arab women in 
Arab media are negative (Arab World 
Development Report). Meanwhile, 
women make up only 27% of top 
management jobs in MENA media 
and just 4% of regional news stories 
challenge gender stereotypes*. 

As a result, news stories do not 
reflect the issues women care about 
and there are few public platforms 
that provide women with relevant 
information or include their views. 
Consequently women are less able 
to voice their concerns, contribute to 
debate and are less likely to become 
involved in shaping society.

 HOW 
Radio Nisaa aims to change the 
stereotypical image of women in 
the Palestinian media. The radio 
station creates dialogue and debate 
around the most pressing issues for 
women and applies a gender lens 
to everyday news. The stations airs 
three daily primetime programmes,  
runs interactive talk shows, plays music, 

Thanks to the support provid-
ed by the Polish Representa-

tive Office in Ramallah, Nisaa FM 
ran 24 shows called “Taswoq”, 
where women entrepreneurs 
were selected for a marketing, 
mentoring and advertising 

campaign. One participant was 
Samah Mohammad’s organiza-
tion Sunlight Kitchen. Samah 
said “The profile was very useful. 
As a result, I got more customers 
through the interview and the 
ads.”

 CASE STUDY 
 PROMOTING WOMEN ENTREPRENEURS 

broadcasts news, and produces inves-
tigative reports into current events. 

The station also trains women and 
encourages women to contribute to 
the station’s content and become 
producers themselves. The station’s 
base of female reporters, producers, 
and writers offer real insights into what 
it means to be a woman in Palestine 

and further boosts dialogue about 
female-centered issues that may not 
receive coverage in other news sources.

Throughout 2017 continued effort was 
made to bring men into the conver-
sation, targeting content that would 
inspire male listeners. This included 
inviting male speakers to participate 
on issues related to women’s rights.

With thanks to: 
Polish office in Ramallah 
The Italian Cooperation
DW Akademie

Radio Nisaa is all 
about inspiration and 

empowerment. Over the 
airwaves we can share 

our experience and 
knowledge, and support 

women to realize 
themselves. Radio Nisaa 
is an inclusive station; its 
mission and vision has 
always been to look at 
gender equity through 
targeted programmes 
and content. We are 

happy and grateful for 
our success and look 

forward to more in the 
years to come! 

Maysoun Odeh Gangat,  
Director Radio Nisaa FM

Maysoun speaking at 
the Business Women 
Forum in 2015.

*The Global Report on the Status of Women in the News Media and The Global Media Monitoring Project 2015
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 INSTITUTIONAL 
 DEVELOPMENT 
 PROGRAMMES 
 >WOMANITY AWARD 
 >WOMENCHANGEMAKERS 
 >GIRLSCANCODE 

Capacity building, networking, 
venture philanthropy. Great 
organisations and leaders can 
achieve much more with support 
and investment in core operations. 
It’s vital to their long term 
sustainability yet hugely under 
resourced. By investing in core 
costs and strengthening their 
capabilities, Womanity supports 
great organisations to scale their 
operations and impact.



WOMENCHANGEMAKERS 
BRAZIL AND INDIA 

 WHAT 
The WomenChangeMakers pro-
gramme, identifies, supports, and 
connects leading social entrepreneurs 
and their organisations working to 
improve lives of women in Brazil and 
India. The programme provides flex-
ible core and organisational support 
as well as mentoring  and expertise. 
WomenChangeMakers brings 
together an ecosystem of partners, 
including businesses, donors and 
others, that work with entrepreneurs
to help them grow their institutions 
and scale-up their impact. 

 WHY 
According to the UNDP, women 
perform 66% of the world’s work and 
produce 50% of the food, but earn 
only 10% of the income and own only 
1% of the property. Womanity believes 
that empowering women and helping 
them to improve conditions within 
their community instigates lasting 
social and economic development.
 

 HOW 
After a lengthy due diligence and 
selection process, successful Fellows 
complete a comprehensive needs 
assessment to identify growth areas 
and shape their tailored support in 
the following areas of organisational 
development: 

Fellows go on to work with external 
partners, including business, founda-
tions and thought leaders over a 3 year 
period. During this time, the WCM team 
are instrumental in managing partner 
alliances and work hard to foster 
relationships between the business 
and social sector, acting as mentors 
for Fellows. When Fellows complete 
the WCM programme they remain part 
of the WCM network.

TRAINING, 
COACHING AND 

MENTORING

LEGAL AND 
COMPLIANCE

NETWORKING 
& PARTNERSHIP 
DEVELOPMENT

DATA 
INFORMATION 
& KNOWLEDGE 
MANAGEMENT

COMMUNICATION, 
MARKETING & PR

HUMAN 
RESOURCE 

MANAGEMENT

MONITORING  
& EVALUATION, 
REPORTING & 

LEARNING

BUSINESS 
STRATEGY AND 
MANAGEMENT

 IMPACT 
In 2017: 
• Through 56 collaborations 

in Brazil and India, 
WCM leveraged USD 
875,955 to strengthen 
entrepreneurs’ in 2017.

 
• The collaborations between 

WCM Fellows and the 
partner organizations 
added up to more than 
5,400 work hours.

 
• 29 partner organizations 

have helped WCM to 
continue the success of 
the Fellowship, providing 
pro-bono services.

• For every USD 1 spent by 
WCM and its Fellows, a total 
of USD 1.76 were mobilized 
thanks to partners´ support.

_______

Denise  is a  lawyer  and  co-
founder  of Themis. She  has  

been  working  for  over  20  years  
to  provide  women  with  effective  
access  to  justice.  Their mobile 
app, PLP 2.0,  connects  victims  of  
violence  to  emergency  support  
services  and  community  leaders.  
Through  an  emergency  button,  
the  app  enables  women  suffer-
ing  threats  and  gender-based  
violence  to  seek  help  from  legal  
authorities  and  receive imme-
diate  help and  ensure  justice   
is  served.

“The app has brought me 
security and confidence, I feel 
safer because I know the police 

will not  be long to come and 
help me. Before I could not go 
to church, I could not go to the 
bar, I could  not go anywhere, 
I was just indoors. Now I work, 
I can go, I can go wherever I 
want.” Dandra, Brazil

As  part  of  the  WomenChange-
Makers needs assessment,  
Womanity searched  for  pro-
fessional  partners  to  support  
Themis  with  auditing,  strategic  
planning  and  fundraising.  As 
a result of this support Themis 
is better structured and has 
established clear goals for the 
future and a strategy for how to 
achieve them. 

 CASE STUDY: BRAZIL 
 DENISE DORA, THEMIS, 2017  

 WOMENCHANGEMAKERS FELLOW 

Women benefitting from 
WomenChangeMaker 
2017 Swayam Shikshan 
Prayog’s work. 

The PLP2.0 mobile app,  
developed by Themis.
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We believe that collaboration between social 
actors is critical in achieving greater impact and 

long-lasting results. During 2017 WomenChangeMakers 
Brazil worked in partnership with UN Women Brazil, 
BrazilFoundation and C&A Foundation Brazil to build 
an interactive live map showing organisations working 
on gender equality in Brazil.  

The UNA platform lists participating organisations by 
type, focus, location and more, allowing users to see 

who is doing what for women and where. 
This will help those working on gender 
equality to see who else is working on 
similar issues, connect and collaborate. 
By providing access to information, the 
UNA platform will also allow organisations 
to analyse how they can better add value 
to the sector and act more strategically. 

Visit the UNA website here: www.u1na.org

 ECOSYSTEM BUILDING 
 MAPPING ORGANISATIONS IN BRAZIL WORKING ON GENDER  

 EQUALITY, IN PARTNERSHIP WITH UN WOMEN 

 WOMENCHANGEMAKERS FELLOWS 

FELLOW NAME ORGANISATION YEAR LOCATION
Alice Freitas Rede Astra 2012 Brazil

Bia Kern Mulher em Construção 2013 Brazil

Panmela Castro Rede Nami 2013 Brazil

Anke Riedel Casa Angela 2015 Brazil

Lilian Prado Acreditar 2015 Brazil

Juliana de Faria Think OLGA/EVA 2017 Brazil

Denise Dora Themis 2017 Brazil

Safeena Hussain Educate Girls 2012 India

Neelam Chibber Industree Crafts Private Limited and Industree Foundation 2013 India

Chandra Shekhar Ghosh Bandhan Konnagar 2013 India

Bijal Brahmbhatt Mahila Housing Sewa Trust 2015 India

Ajaita Shah Frontier Markets 2015 India

Ruchira Gupta
(Associate Fellow)

Apne Aap Women Worldwide 2015 India

Dr. Aparna Hegde ARMMAN (Advancing Reduction in Mortality and Morbidity 
of Mothers, Children and Neonates)

2017 India

Prema Galan
(Associate Fellow)

Swayam Shikshan Prayog 2017 India

 CASE STUDY: INDIA 
 DR APARNA HEGDE – FOUNDER OF ARMMAN (ADVANCING  
 REDUCTION IN MORTALITY AND MORBIDITY OF MOTHERS,  

 CHILDREN AND NEONATES), 2017 WOMENCHANGEMAKERS FELLOW 

Armman was founded in 2008 in Mumbai, India, by 
Dr. Aparna Hegde. This social enterprise offers a 

range of technological and human interventions to 
reduce morbidity and mortality among India’s poorest 
populations.  With a strong foothold in rural communi-
ties and through the effective use of technology and 
NGO partnerships, Armman’s services tackle existing 
gaps in prevention, medical/health information and 
care, while at the same time building a cadre of com-
munity health care professionals from within a targeted 
group of women. Armman’s technological interventions 
have been designed to achieve scale cost-effectively 
with impactful and measurable outcomes that can 
be replicated. 

As part of the WCM programme, Aparna and Armman 
received a detailed needs assessment report that 
provided deep insights about their governance 
structure and HR including guidance on internal team 
management which was critical in ensuring success 
for Armman’s growth plan.

In 2017 Armman was invited by the Government of 
India to co-implement and manage “Kilkari” -  a mobile 
health education service for 13 states, designed to help 
new and expecting mothers make healthier choices 
and lead longer lives. WCM has provided Armman 
with advice and facilitated strong business partners 
such as Accenture to help Armman plan a transition 
roadmap to run Kilkari successfully.

 PARTNERS 
With thanks to our network of support partners:
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 WHAT 
The Womanity Award is a unique 
programme that unsurfaces innova-
tive solutions that address the root 
causes of violence against women 
and fosters partnership between 
organisations around the world to 
scale those solutions. Award recipi-
ents are given funding, mentoring 
and technical expertise so that their 
ground-breaking projects that are 
successful in one or more locations, 
can be adapted to a new geography. 

 HOW 
A rigorous selection process is con-
ducted to identify Womanity Award 
recipients. Applicants apply in pairs. 
The “Innovation Partner” - an organi-
sation that has already developed a 
successful programme- applies with 
a “Scale-Up Partner” to contextualise, 
adapt and roll out the approach in a 
new location.  

An Award is given every 2 years, with 
Awardees working together in part-
nership over 3 years.  An independent 
expert panel is used to select the pair 
of organisations awarded.

 WHY 
Violence against women is still a 
widespread problem that has dam-
aging and long-term consequences. 
The World Health Organisation 
estimates that 1 in 3 women have 
experienced physical or sexual 
violence, with 120 million girls forced 
into sexual acts at some point in their 
lives. Violence against women affects 
women’s basic human rights and also 
compromises the global economy. 
It’s estimated that violence against 
women costs $1.5 trillion, approxi-
mately the size of the economy of 
Canada (UN Women).

WOMANITY AWARD 
GLOBAL REACH 

 WOMANITY AWARD RECIPIENTS 

YEAR THEME INNOVATION 
PARTNER

SCALE UP 
PARTNER

2014-2017 Men’s role in combating 
gender based violence

Promundo 
(Brazil)

ABAAD  
(Lebanon)

2016-2019 Tacking online violence 
against women

Association 
for Progressive 
Communications 
(South Africa)

Luchadoras 
(Mexico) 

 IMPACT 
Programme Ra: 

2017 marks the conclusion of the 
first Womanity Award - a partnership 
between Promundo (Innovation Part-
ner) and ABAAD (Scale Up Partner) 
to adapt Programme H, an initiative 
the engages young men in changing 
violent norms related to masculinity, 
and was adapted to the Lebanese 
setting. The adapted model was then 
piloted in the region. Some of the main 
achievements include:

• 19 organizations in Lebanon 
were trained on how to 
deliver Programme Ra and 
they delivered anti-violence 
and masculinities workshops 
in 42 locations reaching 
438 boys and men in 2017

• Learnings from the 
Award partnership 
were incorporated into 
Promundo’s new version of 
Programme H for the United 
States called Manhood 2.0, 
and shared with the sector. 

• Launch of the International 
Men and Gender Equality 
Survey (IMAGES) – 
Middle East and North 
Africa, the first survey 
in the Middle East.

_______

Womanity Award 2016 
recipient Association for 

Progressive Communications 
(APC) and their successful “Take 
Back the Tech!” campaign equips 
women to respond to online 
violence. As a Womanity Award 
recipient, they have been working 
with their partner organisa-
tion Luchadoras to adapt the 
campaign to Mexico. To do 
this, Luchadoras has formed a 
collective called “Siemprevivas. 
Acción y Tecnologías” made 
up of 5 activist organisations: 
Luchadoras, La Sandia Digital, 
Palabra Radio, Laboratorio de 
Interconectividades and Coman-
do Colibri.

Together they have:

• Run a digital storytelling camp 
“Voces de Mujeres” with 80 
hours of training for 19 women 
from 9 states to create stories 
on gender issues.

• Provided online and telephone 
support to 65 women/collec-
tives under attack.

• Launched a website and 
campaign to raise awareness 
on the risks of online violence 
and how to respond.

• Produced mini-documentaries 
and radio programmes to 
increase awareness of online 
violence against women in 
Mexico.

• Had success with their national 
level advocacy work, including 
with the UN Special Rap-
porteur to raise concerns on 
the state of online violence 
against women journalists 
and human rights defenders.

 CASE STUDY 
 EQUIPPING WOMEN TO RESPOND TO 

 ONLINE VIOLENCE 

The Womanity Award 
has catalyzed powerful 
work to raise awareness 

and appropriation of 
technologies by young 

women in Mexico, 
resulting in stronger 
bodies, voices and 

communities to fight 
for gender freedom 

both online and on the 
ground.

Lulu Barrera, Founder of 
Luchadoras, Womanity Award 

recipient 2016

Luchadoras shooting a series 
of videos on gender issues and 
technology for their Take Back 
the Tech campaign. 
Credit: Luchadoras

Pilot Implementation of 
Programme Ra at Wellspring 
School in Beirut, Lebanon.
Credit: ABAAD 2016 

Interview with a participant of 
Voces de Mujeres during final 
showcase in Mexico. 
Credit: Luchadoras
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With thanks to: 
Close the Gap who identified Womanity as a  
recipient of their almost brand new computers 
(dismissed by big companies) at an extremely  
low subsidised price.

After joining this 
course, I changed 
my mind: I want to 

become a University 
professor or work in a 
website development 
company as a website 

developer to build great 
websites. This field is 
very effective to girls, 
after studying in this 

field we will be able to 
work from home and 

will not have any family 
problems.

Rabia, 12th Grade Student
(name of student changed)

GIRLS CAN CODE 
AFGHANISTAN 

 WHAT 
Girls Can Code provides girls in 
Afghanistan with the core skills needed 
to pursue careers in STEM (Science, 
Technology, Engineer, Mathematics) 
related fields. 

The 3 year-long programme launched 
after a successful pilot in 2016, and 
works with 4 schools in Kabul with 
girls aged 16-19 years old. Students are 
taught coding skills as well as English 
language skills and basic computer 
literacy. At the end of the programme 
students can apply for internship 
opportunities with local companies.

 WHY 
In Afghanistan, women’s participation 
in the labour force is low at just 19% 
(2016). Employers consider English 
language and computer literacy the 
skills most lacking but most needed to 
enter the workforce. Meanwhile, 60% 
of girls are not in school, and 52% of 
women are illiterate.

 HOW 
Students follow a 3 year course 
which starts in Grade 10 with English 
language skills. In Grade 11 students 

learn basic computer literacy includ-
ing Microsoft Office and how to use 
email. Once in Grade 12 students learn 
coding skills including HTML, CSS, 
JavaScript, PHP and SQL. At the end 
of the course they design a website. 

In addition, students receive mentor-
ing, can attend workshops on soft skills 
such as CV writing or preparing for 
job interviews, and inspirational talks 
with role models are set up. 

Importantly, the programme works 
with the local community and parents 
to get local buy-in, challenge gender 
stereotypes and change attitudes to 
women’s role in the workplace.

 IMPACT 
In 2017: 
• 204 Grade 10 students completed 

the English language course. 

• 192 Grade 11 students completed the 
Basic Computer Literacy course. 

• 151 Grade 12 students completed 
the Introduction to Coding and 
Web Development course.

_______

On average each class had:
• 84% attendance rate

• 90% curriculum completed 

77/100 is the students’ average 
score in each class
_______
 
8 internship positions were filled between 
2016 and 2017. 2 students have a job

www.girlscancodeafghanistan.org

Students participating in a Girls 
Can Code coding  lesson. 
Credit: Womanity team

A Girls Can Code student. 
Credit: Womanity team

Girl studying at school. 
Credit: Farzana Wahidy

Students in the playground. 
Credit: Farzana Wahidy
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 2017 
 FINANCIAL REPORT 

These are final, audited figures, based on accounting books. The Womanity Foundation is annually audited by KPMG. 
Please contact info@womanity.org if you wish to receive a copy of the audited accounts. Womanity’s Founder and 
President covers the foundation’s overhead costs. This means that all contributions from supporters and partners are 
directed to the programmes. All donations to Womanity are tax deductible in Switzerland, the USA and most European 
countries members of the Transnational Giving Europe Network, as per applicable laws and regulation.

18%
DONATIONS

4%
FINANCIAL 

TRANSACTIONS

53%
GRANTS

25%
CONTRIBUTIONS OF 

WOMANITY’S FOUNDER 
AND HIS COMPANIES

FINANCIAL REPORT

REVENUE
CHF1,699,902

76%
PROJECTS

25%
AGEA 

(AFGHANISTAN)

11%
WOMANITY AWARD 

(GLOBAL)

24%
OVERHEADS

EXPENDITURE
100%

PROJECT 
ALLOCATION

37%
DISRUPTIVE  

MEDIA SOLUTIONS

27%
WOMENCHANGEMAKERS 

(INDIA & BRAZIL)
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 Companies
We use our expertise in 
business practices to work 
with a range of companies 
across different sectors. Our 
corporate partners offer 
grants and vital expertise.

 Foundations
Our partnerships with 
Trusts and Foundations 
have enabled us to scale 
up our impact across the 
world. We also advise 
foundations on delivering 
innovative gender 
programming.

 Individuals
The generosity of our 
individual supporters is 
critical to expanding our 
impact and we warmly 
welcome new members of 
the Womanity community.

 Ambassadors
The support, time 
and connections from 
ambassadors helps us to 
increase our visibility and 
raise our profile.

 GET 
 INVOLVED 
“If you want to go quickly, go alone. If you want to  
go far, go together.” African proverb
We believe in collaboration and would love to hear from you. The generous donation of funds, time or professional 
support from individuals and organisations help accelerate progress for women and girls. 

 Online:
Simply visit  
www.womanity.org/donate
  

 Swiss bank payment: 
The Womanity Foundation 
Crédit Suisse
1211 Geneva 70 

Account: 337265-61   
Swift code: CRESCHZZ80A 

IBAN: CHF: CH93 0483 5033 7265 6100 0 
EUR: CH32 0483 5033 7265 6200 1 
USD: CH59 0483 5033 7265 6200 0 
GBP: CH05 0483 5033 7265 6200 2 

For any other currency, please use the 
Swiss Francs reference. 

 UK bank payment: 
The Womanity Foundation
Barclays Bank Plc
114 Fenchurch Street
London EC3P 3HY 

Account: 03425002 
Sort code: 20-31-52 

IBAN: GB 29BARC20315203425002 

TO DONATE:

 Cheque: 
Kindly make payable to the 
“Womanity Foundation”. 

Post to: 
The Womanity Foundation
51/55 Route des Jeunes
1227 Carouge
Switzerland. 

 From the US: 
Please visit: www.kbfus.org, click 
on “Donate Now” and select 
Womanity Foundation before 
making the transaction.

 From most EU 
countries:
Tax-deductable donations via 
Transnational Giving Europe (TGE). 
Please contact info@womanity.org 
for guidance.

 Credits
Photos by Womanity staff, 
volunteers or partners.

Design: Aspel Creative
aspelcreative.com

 HOW?  CATALYSTS INVOLVEMENT INCLUDES: 

Join our exclusive giving circle made up of a small group of philanthropists 
that together build the capacity of female-focussed social enterprises and 
those working to combat violence against women.

BECOME A 
WOMANITY CATALYST 

• Informal ‘deep dives’ into the challenges we are tackling, led by our 
Founder and Executive Director and highly-experienced staff from 
our programme teams. 

• Annual field visit to see the impact of your support.

• Bespoke reports to track the progress you are enabling. 

• VIP attendance at exclusive Womanity events. 

• 3-day learning programme by the LSE’s Marshall Institute for 
Philanthropy and Social Entrepreneurship.

To find out more contact info@womanity.org

Each member 
pledges £100,000 
over 2 years to 
help deliver our 
vital work for 
women and girls.

 To find out more:

Womanity: www.womanity.org, (program partners in order of appearance) WomenChangeMakers: www.womanity.org/
programs/womenchangemakers, Promundo: www.promundo.org, Abaad: www.abaadmena.org, APC: www.apc.org, 
Luchadoras: www.takebackthetech.net/tags/luchadoras, La Sandía Digital: www.lasandiadigital.org.mx, Casa Angela: 
www.casaangela.org.br, Rede Nami: www.redenami.com, Apne Aap: www.apneaap.org, Afghanistan Girls’ Education/
Girls Can Code: www.womanity.org/programs/afghanistan, Educate Girls: www.educategirls.in, Radio Nisaa: www.
radionisaa.ps, Worth 100 Men/Be 100 Ragl: www.facebook.com/B100Ragl, Rede Asta: www.redeasta.com.br, Frontier 
Markets: www.frontiermkts.com, Acreditar: www.acreditar.org.br, MHT: www.mahilahousingtrust.org, Bandhan Konnagar: 
www.bandhan.org, Industree Foundation: www.industree.org.in, MEC: www.mulheremconstrucao.org.br
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 THANK YOU 
With huge thanks for the 
invaluable support of:

DONORS SUPPORTING IN 2017
“Girls Can Code: Advancing Girls’ Education in Afghanistan” 

Linda Norgrove Foundation
Jylag Foundation
Como Foundation
Divesa Foundation, a Foundation of the Assura Group
Eran Fund for Women
Fondation Michèle Berset
Fondation Virtus
Fondation André & Cyprien
Fonds de soutien Migros
atDta Stiftung Hilfe zur Selbsthilfe
Stiftung Sanitas Davos
Fondation Lord Michelham of Hellingly
Julius Baer Foundation
Ville de Genève
Ville de Lancy
Commune de Bellevue
Commune de Vandoeuvres
Commune de Bernex
Blue Infinity SA
Global Giving
Indiegogo Inc.

DONORS SUPPORTING IN 2017
“Arabic Media Production/ B100Ragl” 

La Fondation Chanel

DONORS SUPPORTING IN 2017
“WomenChangeMakers” 

Philip Morris International
Jylag Foundation (for activities of the programme  

implemented in India)



The Womanity Foundation is registered in: 

• Switzerland: Registration number: Ch-660-1424005-8
• United Kingdom: Registration number: 1123656
• United States: Under the auspices of the King Baudouin Foundation a 501(c)(3) 

public charity Registration number: 58-2277856 T

The Womanity Foundation
51/55 Route des Jeunes
1227 Carouge
Switzerland
Tel: +41 22 544 39 60 

info@womanity.org 
www.womanity.org

the.womanity.foundation

@forwomanity

 CONTACT 
 US 


